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Number of Papers

Comparing US Newspaper Web Features to Japanese Newspaper
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% “The State of the News Media 2004”, Journalism.org, available at:

http://www.stateofthenewsmedia.org/narrative _newspapers audience.asp?cat=3&media=2

*«Japan: Nine out of 10 Japanese read newspapers every day”, The Japan Times, 10 October 2005,

available at: http://www.asiamedia.ucla.edu/article.asp?parentid=31286

**Managing Perception: 2006 Outlook, Chapter 7: Spotlight on Japanese and Chinese Papers”, International

Newspaper Marketing Association, available at: http://www.inma.org/pdf/2006outlook-c7.pdf

®«Japan’s Six Major Daily Newspapers”, University of Southern California Japan Media Review, July 25,

2005, Available at: http://www.japanmediareview.com/japan/wiki/Shimbunwiki/
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National dailies have similar composition by gender and age

The five national dailies feature similar compaosition interms of gender and age.

B Audience composition of 5 national dailies by gender and age

= Mala 1518 1519
20-29 20-29
= Female 30-39 30-39
A0-49 40-48
50-58 50-59
- 50-69 50-69

inspazy S8 8.4 8.4 7.7 9.9 9.3 34 85 9.0 8.9 127 9.9

Mainich! Bl 70 N 7+ B oo B oo BEEE o EH 1.1

Yormiuri
a2, 50 38 8.0 9.2 8.4 10.8 86 37 9.0 a.5 8.7 11.0 9.4

Sankel W ¢ JEN o1 JEEERM 107 B8 o5 WEEE oc I os

Nikkei 23 11.3 12.3 0.6 U 58 27 5.1 [EES 7o FHDEE 7.0

“Sample zize (0] is adjusted after mndom sampling =0 that the data is relevant to all the population groups of age 15-69 in different
regions.
Maote that sample size iz different from the number of data collected.

Source: "Comprehensive Mational Mewspaper Survey (J-REASDY, October 2004, ddeo Research Ltd.
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 “Turning Boomers into Boomerangs”, The Economist, Volume 378, Issue 8465, February 18 2006.
1% “The Downturn”, The Economist, Volume 378, Issue 8459, January 7, 2006
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Do Japanese Newspapers Offer Do American Newspapers Offer
RSS Feeds? RSS Feeds?
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@mRSS
B No RSS

@ RSS
W No RSS
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Jane Ellen Stevens, “American News Websites May Offer Lessons for Japanese Papers”, University of

Southern California’s Japan Media Review, Interview available at: http://ojr.org/japan/ga/1079589086.php
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Do Japanese Newspapers Offer Do American Newspapers Offer
Reporter Blogs? Reporter Blogs?
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@ Blogs @ Blogs

| No Blogs | No Blogs
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Do Japanese Newspapers Offer Do American Newspapers Offer
Online Videos? Online Videos?
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@ Video m Video
@ No Video W No Video
Do Japanese Newspapers Offer Do American Newspapers Offer
Podcasts? Podcasts?

@ Pdocasts @ Podcasts
W No Podcasts W No Podcasts
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Do Japanese Newspapers
Require Registration to View
Online Content?

O Registration

B No Registration

Do American Newspapers
Require Registration to View
Online Content?

O Registration

Bl No Registration
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KDO2HhDY A FTIZEEICERANIIDEDELEET 5., BEAICFHEFEOZIRIIERT

NTES,
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